USA+4 More DMAS - P18+ who Purchased AUDIOBOOKS On The Internet in the past 6 mos!

Gomplete Demographic & Medi

ttttt

tttttt

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of
USA, MINNEAPOLIS-ST. PAUL,
ST.LOUIS, CINCINNATI, and
WEST PALM BEACH DMA

P18+ who Purchased
AUDIOBOOKS On The Internet
in the past 6 months as of
March 31, 2026.

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

audible

an amazon company

TA-NCHIE
COATES

mt r-.n
THE wapL
LLL) ll

‘
I CAnE
:
@ .
SUZANNE

COLLINS

—

Vanguard BIackRock

Items bought on the Internet past 6 months: Entertainment: Audiobooks

udvie” = S|
udtie” = ISP
,, - =CIN




audible

N amazon

e
e |

9.3% or 25,381,735 of USA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Typical Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 46.5 years old
(4.7% younger than average) and have a $110,317 (12.2% higher than average) annual household income.
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Items bought on the Internet past 6 months: Entertainment: Audiobooks
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9.1% or 355,760 of MSP DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Typical Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 48.6 years old
(.7% younger than average) and have a $124,812 (9.1% higher than average) annual household income.
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7.6% or 190,015 of STL DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Typical Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 46.5 years old
(5.9% younger than average) and have a $103,674 (.3% lower than average) annual household income.
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6.9% or 133,458 of CIN DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Typical Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 46. years old
S ma (5.5% younger than average) and have a $111,884 (8.1% higher than average) annual household income.
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7.8% or 152,167 of WPB DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Typical Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 49.2 years old
(7.5% younger than average) and have a $120,224 (14.1% higher than average) annual household income.
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9.3% or 25,381,735 of USA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.

aUdlble e Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 24.2% more likely
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9.1% or 355,760 of MSP DMA Adults 18 or older Purchased AUDIOBOQOKS On The Internet in the past 6 mos.
Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 16.% more likely

to be a college graduate, 15.5% more likely to work full-time, 3.2% more likely to be married, 75.8%
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7.6% or 190,015 of STL DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 20.4% more likely
to be a college graduate, 6.8% more likely to work full-time, 4.3% less likely to be married, 16.1% more
likely to be a parent of 1 or more children under
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6.9% or 133,458 of CIN DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 30.9% more likely
to be a college graduate, 30.1% more likely to work full-time, 15.4% less likely to be married, 10.4%
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7.8% or 152,167 of WPB DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 29.4% more likely

to be a college graduate, 24.3% more likely to work full-time, 11.% less likely to be married, 62.5% more
likely to be a parent of 1 or more children under
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, &
j ® \\,‘cﬂb &&0“ oea;f Grandparent of 1 or more Children under 18 _194% 25.0%
< .0%
& &
who Purchased AUDIOBOOKS On The Intemet in the past 6 mos mWPB who Purchased AUDIOBOOKS On The Intemet in the past 6 mos = WPB
WPB DMA Secarborough R1 2026: Jan25-Jan26 Qual Intab 205

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved

Items bought on the Internet past 6 months: Entertainment: Audiobooks



audible

9.3% or 25,381,735 of USA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
; Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 5.2% more likely to
1N amazon yany -

own their home, 33.3% more likely to own a higher valued home, 3.4% more likely to have a single-family
home, 12.5% more likely to have a dog.

m%m Type of Home:Adults 18 or older 4 [® Pets in Home:Adults 18 or older

Single Family House (unattached) : 40.3%
Own a Dog
9.7% 35.8%
Townhouse or attached Home - 9'4%
2 4.3% 23.2%
Condominium . 475 Own a Cat
) 26.4%
74% 71.7% 7.8% 7.4% st . | 15.8%
partmen
1,874,25 1,981,160 .1k L7 7.7%
Other Own Secrimd Home | Mobile Home or Manufactured | 3.1% Own other type of Pet B
or Real Estate H d
Property ome I 3.5%

+ who Purchased AUDIOBOOKS On The Intemet in the past 6 mos mUSA who Purchased AUDIOBOOKS On The Intemet in the past 6 mos

-~

yZ4l Value of Owned Home: Adults 18 or older 1w g Home Loans: Adults 18 or older
Average Value of Owned Home:

who Purchased AUDIOBOOKS On The Intemet in the...

UsA 5448 405

" USA

who Purchased AUDIOBOOKS On The Intemnet in the past 6 mos. mUSA

11.4% 11.4%
9.5%

<$150K

$150K-5200K $200K-$250K $250K-$300K $S300K-$350K S$350K-5500K S$500K-$750K  $750K-$1M $1M+ Home Refinanced Home Equity Own
Mortgage Home Loan/Home Home/Property
= who Purchased AUDIOBOOKS On The Internet in the past 6 mos mUSA Mortgage Improvement  Outright (No
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 2,325 6 Loan Mortgages)
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. ) 9.1% or 355,760 of MSP DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
aUd|b|e Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 7.% more likely to

L own their home, 7.6% more likely to own a lower valued home, 4.6% more likely to have a single-family
home, 16.2% more likely to have a dog.

m Own/Rent/Other:Adults 18 or olden MEM Type of Home:Adults 18 or older 4, # Pets in Home:Adults 18 or older

75.3% 71.5%

Single Family House (unattached) s 39.6%
Own s Dog

9% 34.1%

7.
Townhouse or attached Home
M-

.8%
-~ 0.7% 27.8%
Condominium I 195 OwnacCat g
B 24.1% 32.4%
93 7.5% 18.7%
e 54% 5.5% 5.7% Pr—
267,820 PRISREN 68,720 ETERTAN 19,211 PIEM 294,548 = 7.3%
Own Rent Other Own Second Home bile Home or factured = 0.0% Own other type of Pet
or Real Estate 3
Property Home | 1.3% E
who Purchased AUDIOBOOKS On The Internet in the past 6 mos uMSP ‘who Purchased AUDIOBOOKS On The Intemet in the past 6 mos mMSP who Purchased AUDIOBOOKS On The Intemet in the past 6 mos -MSP
-
Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older

Average Value of Owned Home: l
who Purchased AUDIOBOOKS On The Intemet in the... 33.2

el 5423184 ]

4.1%
: 4.1% . 0.0% —
<$150K $150K-5200K $200K-$250K $250K-S300K S$300K-$350K $350K-S500K S$S500K-$750K  $750K-$1M S1IM+ Home Refinanced Home Equity Oown
Mortgage Home Loan/Home Home/Property
= who Purchased AUDIOBOOKS On The Intemet in the past 6 mos uMSP Mortgage Improvement Outright (NO
MSP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 184 ° Loan Mortgages)
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. l 7.6% or 190,015 of STL DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos,
aUdIble Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 3.3% more likely to

abbaciin own their home, 6.6% more likely to own a lower valued home, .3% more likely to have a single-family
home, 8.9% less likely to have a dog.

m Own/Rent/Other:Adults 18 or olden mﬁm Type of Home:Adults 18 or older ® Pets in Home:Adults 18 or older
Single Family House (unattached) Ll 38.4%
Own a Dog
Townhouse or attached Home
. 1.4% 20.0%
Condominium I 1§ OwnacCat §
4.3% 6.6% 75_9% 6.7% prem— 14.7%
46,637 NMoLN(-) 8125 RFI FERITHN 169,165 11' 9.2%
Rent Other Own Second Home blle Horhe o $iickiired 2.8% Own other type of Pet
r Real Estate
° Pra:pert: Home l 5.8%
‘who Purchased AUDIOBOOKS On The Internet in the past 6 mos mSTL who OnThe inthe past 6 mos mSTL who Purchased AUDIOBOOKS On The Intemet in the past 6 mos mSTL
-~
‘g Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older

Aver Value of Owned Home:
JDIOBOOKS On The Intemet in the...

5342505 |

2.6%

0.4%
<$150K $150K-5200K $200K-$250K $250K-S300K S$300K-$350K $350K-S500K S$S500K-$750K  $750K-$1M S1IM+ Home Refinanced Home Equity Oown
Mortgage Home Loan/Home Home/Property
» who Purchased AUDIOBOOKS On The Internet in the past 6 mos mSTL Mortgage Improvement Outright (NO
STL DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 170 o Loan Mortgages)
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6.9% or 133,458 of CIN DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.

Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 1.8% less likely to

own their home, 17.9% more likely to own a lower valued home, 2.9% more likely to have a single-family
home, 12.4% less likely to have a dog.

Own/Rent/Other:Adults 18 or olden mﬁm Type of Home:Adults 18 or older €{® Pets in Home:Adults 18 or older

70.2%
own a Dog

4.7% 41.0%
Townhouse or attached Home g
| X
o 2.5% 24.6%
Condominium

I 3.2% OwnacCat §
8.0% 8.2% g8y 14.2%

Apartment
smsa 10,924 [EEFXILE] 16.1%

Single Family House (unattached)

9.6%
Other Own Second Home bile Home or factured 3.3% Own other type of Pet

or Real Estate 7.8

Property Home l 5.0% .

who Purchased AUDIOBOOKS On The Internet in the past 6 mos EuCIN ‘who Purchased AUDIOBOOKS On The Intemet in the past 6 mos mCiN who Purchased AUDIOBOOKS On The Interet in the past 6 mos mCIN
-~
Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older
Averag 3

‘who Purchased AUDIOBOOKS On The Intemet in the...

3.1% 2.9%
1.2%
<$150K $150K-5200K $200K-$250K $250K-S300K S$300K-$350K $350K-S500K S$S500K-$750K  $750K-$1M S1IM+ Home Refinanced Home Equity Oown
Mortgage Home Loan/Home Home/Property
= who Purchased AUDIOBOOKS On The Internet in the past 6 mos mCIN

Mortgage Improvement Outright (No

CIN DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 142 Loan Mortgages)
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. 7.8% or 152,167 of WPB DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
aUdlble : 3 Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 4.3% less likely to
. on own their home, 11.3% more likely to own a higher valued home, 11.3% more likely to have a single-

family home, 34.1% more likely to have a dog.

m Own/Rent/Other:Adults 18 or older mﬁm Type of Home:Adults 18 or older‘ # Pets in Home:Adults 18 or older
2 70.0% |Single Family House (unattached) 46.7%
60.4% Own a Dog
-
Townhouse or attached Home - : 10.4%
- 6.3% _ 29.9%
Condominium - e Own a Cat 1
3 i 25.1%
L] 22.7% YA -
- 0% 73% 89% 7a1% [122%
" Apartment I
BTIREEN 1,360,803 JERETRSTM 442,011 13,724 BLIRLY] 13,545 [EETEL]) 1_2%
Own Rent Other Own Second Home | pobile Home or factured 6.2% Own other type of Pet
or Real Estate I
Property Home . 6.2% E
» who Purchased AUDIOBOOKS On The Internet in the past 6 mos =WPB » who Purchased AUDIOBOOKS On The Intemet in the past 6 mas nwWrl who Purchased AUDIOBOOKS On The Intemet in the past 6 mos -WPB
- |
424l Value of Owned Home: Adults 18 or older &Home Loans: Adults 18 or older
Aver Value of Owned Home:
who Purchased AUDIOBOOKS On The Intemet in the...
wes
14.4% 15:0%
2.5% "
<$150K $150K-$200K S$200K-$250K S$250K-$300K S$300K-$350K $350K-S500K  $500K-$750K  $750K-$1M Home Refinanced Home Equity Own
Mortgage Home Loan/Home Home/Property
u who Purchased AUDIOBOOKS On The Intemet in the past 6 mos =WPB Mortgage Improvement  Outright (No
wPB DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 205 © Loan Mortgages)
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amazon

9.3% or 25,381,735 of USA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.

aUd|b|e = Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 26.1% more likely

to look up D-I-Y advice online, 1.4% more likely to always vote in local elections, 14.3% more likely to
belong to a gym, 4.8% more likely to fly domestic

-Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

iiii ]

Political Activity: Adults 18 or older

87.9%
30.5% -1 27.3%

Registered to Vote Democrat / Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These

- Presidential Elections: Always
Presidential Elections: i m
h h h h Statewide Elections: Always

de Elections: Sometimes RGP
Recipes / Heaith Restaurant Medical Home/ Apparel/  Jobsearch/  Religion/ Education Career Take Onfine  Electronk  Homework  Genealogy Photography Parenting/ unlu Dating
MealPlanning Information Information /  Advke  /VideoCall Services{ Information Gamienidess Beautyidess Postresume Spiuaity  [Research Development  Clhsses it {You or vour (snapfish, Family Advice  Service F ;
suggestions Reviews (skype, information ‘schools, chid's) shunterly, Local Elections: Always 43.9%
FaceTime, Application, ) - -
iy posies Local Elections: Sometimes L a%
® who Purchased AUDIOBOOKS On The Intemet in the past 6 mos mUSA » who OnThe inthe past 6 mos. mUSA

«
@ﬂTop-BO past 12-months Active Lifestyle Activites: Adults 18 or older

Griing-  lawnCare Gamdening  Biyding  Swimming  Volinteer jong to Camping se-n; Boaling  GroupFitness Gaif Yoga- pilates  Basketbal adukt Followa Competitive Caregiverof Football Tenns  Snowskimg-  softball - Wunting  Organized
Outdoor [Flowers or work lnip:\ﬂn; nsm chubor nm-m; Class Continuing  Weight Loss Video Gaming Aging Parent Snowboarding  Baseball Road Race
Ceoking Vegetables) Gym Education Progrm or Relative (5%,
Marathon,
= who Purchased AUDIOBOOKS On The Intemet in the past 6 mos = USA i)

USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 2,325
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

% Past 12-months Domestic Airline Trips: Adults 18 or older

. : 16.7%
Rl 578 710 16.4%
: 13.2%
ERL 57 069,103 13.6%
8.4%
3trips Py 564, a03 79%
11.2%
59 rips m%
4.5% Flew Domestic past year: X 59.0%

10+ ripa 4. 1% Avg. # Domestic Flights: a8 s X S

35 1%
---m-—l-
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audible

In amazon

-Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

iii ““

9.1% or 355,760 of MSP DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 13.8% more likely

to look up D-I-Y advice online, 19.6% less likely to always vote in local elections, 9.6% more likely to belong
to a gym, 8.9% more likely to fly domestic

29 Presidential Elections: i
h h h h Statewide Elections: Always
n . 2

Registered to Vote
(In District of

Presidential Elections: Always

Recipes / Health Restaurant  Do-t-vourself Online Phone  Medical Fitness/Diet Job Search/  Apparel/ Religion / Caneer Education Take Onfine Homework Genealogy  Clectronk  Parenting/ E.'miaru:
e T et M SRL | G Wenten| PRI SO SHEARY Diwoont (R et frorome imite Family Advice Ly Locul Elections: Always
.‘.::::. et Local Elections: Sometimes
® who Purchased AUDIOBOOKS On The Intemet in the past 6 mos m MSP # who Purchased AUDIOBOOKS On The Intemnet in the past & mos uMSP
[
fﬁﬁ?’op-so past 12-months Active Lifestyle Activites: Adults 18 or older % Past 12-months Domestic Airline Trips: Adults 18 or older
: 23.0%
bl 7 300 17.2%

Griling-  LawnCare  Ganfening
Outdoar [Flowers ar
cooking vegembles)

MSP DMA Scarborough R1 2026: Feb25-Feb26

; 16.9%
Zuips 565,877 14.5%
3 wips 5%
) 5.7%
4trips T is7 5. 6%

5-9trips  EriReEn
s Flew Domestic past year: 56.0%
30.6% -~ 10+ trips  fhy 52 Avg. # Domestic Flights: IEEZ70 EEY N

Hiking - Camping Sewing - Belongta  Jjogging- Yoga-Pilates  Aduk  GroupFimess Baskethal  Munting l:llnpemhz camgwerof  followa  Snowskiing-  Football Tenns softball-  Organized
Backpacking Cratts Health Cubor  Running. Continuing Class. Video Gaming Aging Parent Weight Loss Snowbaarding Baseball  Road Race
Gym education orRelative  Program (5%,
Marathon,
® who Purchased AUDIOBOOKS On The Intemet in the past 6 mos uMSP e

Qual Intab 184
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7.6% or 190,015 of STL DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 37.6% more likely
to look up D-I-Y advice online, 22.7% less likely to always vote in local elections, 4.5% less likely to belong
to a gym, 7.2% more likely to fly domestic

Political Activity: Adults 18 or older

Registered to Vote / Lean ican /Lean  Ind: dent / None

3 . (In District of Resi i of These
Presidential Elections: Always 75.2% |

Presidential Elections: imes RRR

L T T Y e

yTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Recipes / Restaurnt Health Do-t-yYoursell Online Phone wmedical Home/ FRness/Diet  Job Search / Apparel / Redigion / Caneer Education  Take Onkine Electronic. Homework Genealogy Parenting / s E.'m‘-am: w
w:.:w:;:; m::::nf Information  Advice n(ns:::m ';.:;:; GardenIdeas Information Postresume Beautyideas Spirituaity Development (:::T Classes it (r:.:;::u Famity Advice ::.:.:::, Local Elections: Always _
e o dssireay - Local Elections: Sometimes *
» who Purchased AUDIOBOOKS On The Intemet in the past 6 mos mSTL # who A IKS On Th past 6 mos mSTL
(.
fﬁﬁ?’op-so past 12-months Active Lifestyle Activites: Adults 18 or older % Past 12-months Domestic Airline Trips: Adults 18 or older
: 18.6%
imp 14.6%

; : 11.5%
AL 300,117 12.3%

3 trips

5.8%

4 trips 10.2%

148,568

: 1936 9.4%
G

298.2% Flew Domestic past year: SS0RIIENE N
10+ trips 3.6% Avg. # Domestic Flights: ISy EEE XS

Giling-  lawnCare Gardening  Swimming Fishing vnhmm sicyding )1 - Bowling Belongto  Sewing- Camping. Jogging - Boating Basketball Gmupnmm Yoga-piates  Followa aduk Competitive Caregwerof  Hunting Football Softball - Tenns Orgacized  Snow Sking-
Outdoar (Flowers ar HealthClubor  Crafts Running Weightloss Conlinuing Videa Gaming Aging Parent Baseball Road Race  Snowboarding
Cooking vegembles) Gym Progam  Education or Relative (5%,
Mllﬂhl!llv
® who Purchased AUDIOBOOKS On The Intemet in the past 6 mos mSTL e

STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 170
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6.9% or 133,458 of CIN DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
aUd|b|e Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 24.3% more likely
.= e to look up D-I-Y advice online, 2.2% more likely to always vote in local elections, 31.1% more likely to
belong to a gym, 5.9% more likely to fly domestic

yTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older

L5:7129.8% - 42.0% - 151 28.2%

of These

Registered to Vote / Lean /lean Ind dent / None
(In District of Resi i
- " Presidential Elections: Always 75 0%
., Presidential Elections: imes %t
h h h h h h Statewide Elections: Always m
h O i W ide Elctions: Sometimes ST

Redipes / Health  Restaurant DOdt-voursel Onine Phone  Miedical Home/  FRnesyDiet  Apparel/ JobSearch/ Reigion/  Education  Career  TakeOniine  Genealofy Homework Photography Elecromic  Pamenting/

w::::::g Information m:mm::u advice {I(n;:;:m "S::':‘:{“ Garden Ideas Information Beauty Ideas Postresume  Spirtuakity l::::‘ Development  Classes (r:.:‘;::u ::::r::, Invite  Family Advice Local Elections: Always “.m
sl o = Local Elections: Sometimes
» who Purchased AUDIOBOOKS On The Intemet in the past 6 mos mCIN # who Purchased AUDIOBOOKS On The Intemet in the past 6 mos mCIN
(s
fﬁﬁ?’op-so past 12-months Active Lifestyle Activites: Adults 18 or older % Past 12-months Domestic Airline Trips: Adults 18 or older
1trip 1157-.33&

2 trips _
4trips e

6. 0% Flew Domestic past year: 9 49.9%
10+ trips r Avg. # Domestic Flights: a0 ENEY S
21.0%;
' ' ‘H.hhﬂh e =
i ~EoE =

11.7%
12.0%

Giling-  lawnCare Gardening  Swimming Hiking - Bicyding ~ volinteer  Beloagto Fishing Camping Bowling Sewing - Jogging - Basketball  Grou| pnmm Yoga-pilates  Football aduk Camgwerof  Followa  Competitive  Softball-  Organized Hunting Tenns  Snow Sking-
Outdoor (Flowers ar Backpacking Work  Health Club or Cratts Running Continuing  Aging Parent WeightLoss Video Gaming Baseball  Road Race Snowboarding
Cooking vegembles) sym Education  orReltive  Progmm (5%,
Marathon,
m who Purchased AUDIOBOOKS On The Intemet in the past 6 mos mCIN b

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 142
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audlble

N amazon

7.8% or 152,167 of WPB DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 42.5% more likely

to look up D-I-Y advice online, 16.% less likely to always vote in local elections, 3.6% less likely to belong to

a gym, 11.5% more likely to fly domestic

Recipes Heaith Restaurant medical Home/ Apparel/  Jobsearch/  Religion /

Take Onfine  Education  Career

Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

ide Elections: m

Homework  Electronk  Genealogy  Photography Parenting/ onlmowm

Political Activity: Adults 18 or older

/lean  Republican / Lean / None
Democrat Republican of These

Presidential Elections: Always

Registered to Vote

(In District of Residence)

Elections:

-;ﬂ.:::::; it termaton advice /\'r;-:;:m "::v".::‘/.‘ Information Garden igeas Desutyideas Postresyme Spiituaity  Classes (;!::;‘m Development ;rm':..’:?.. it ;‘...:f:'.: Famity advice Local Elections: Always
g i - Local Elections: Sometimes ey e
® who Purchased AUDIOBOOKS On The Intemet in the past 6 mos = WPB # who Purchased AUDIOBOOKS On The Intemet in the past 6 mos =WPB
(.
@ﬂTop-BO past 12-months Active Lifestyle Activites: Adults 18 or older ‘N Past 12-months Domestic Airline Trips: Adults 18 or older
LN 307 649 15.8% AR

543

Giling-  Gaening  lawnCare Swimming  Bicyding \mhnwﬂ fishing  selongto Sewing -
Outdoor  [Flowersor Health Chub or nmnng catts
Cooking  Vegetables] Gym

= who Purchased AUDIOBOOKS On The Intemet in the past 6 mos

WPB DMA Scarborough R1 2026: Jan25-lan26 Qual Intab 205
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EBowling smuprlmns

i'hhh.hﬂhmﬂhh

Yoga-piates  Baskethal

aduk Followa

2trips 137%
svivs T c.0%

10+ trips 8.0% lew Domestic past year: 59 3%
Avg. # Domestic Flights:

,659 4.2%

22%  19% 16%
=
A e —

Organized  safball-  Hunting  Snow sking-

Caregiverof  camping Tenns  Competitive  Football

nmmm; Continuing  Weight Loss  Aging Parent Video Gaming RoadRace  Basehall snowboarding
Educgtion  Progam  or Relative 5%,
Marathon,
u'WPB etc)
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Past 30-days QSR Users: Adults 18 or older

12.9% |

1time

%
2 times

3 times

#who Purchased AUDIOBOOKS On The Internet in the past 6 mos

Total Monthly QSR Users:
83.1%

4 times

5 times

6 - 9times

10 times or more
musa

Avg. Monthly QSR Meals:
83.3%

e R v EEE

' 9.3% or 25,381,735 of USA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are .3% less likely to use
QSRs past mo., .9% more likely to use Sit-Down Restaurants past mo., 5.5% more likely to use Casinos past

| yr., 8.1% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adult

s 18 or older
[ ] 1time "

16.9%

2 times

3 times

4 times

5 times

6 -9times

10times or more

m who Purchased AUDIOBOOKS On The Internet in the past 6 mos m USA
Total Monthly Sit-Down R Users: Avg. Monthly Sit-Down R ant Meals:
72.1% 71.5%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer

Wine o 2L
Domestic Regular Beer
Imported Beer

Domestic Light Beer

= who Purchased AUDIOBOOKS On The Internet in the past 6 mos mUSA

USA Projection Scarborough R1 2026: Jan 25-Mar26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iz

Malan  Wings/ Bagel/ Steskhouse Upscale Sevlood
Burgers/ Dot/

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Purchased AUDIOBOOKS On The Internet in the... 22.7%

sporss 8ar  Bakery

= who Purchased

on inthe p mUsA

use PR 10.9%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
31,585,584 11.6%

9.5!

Table Games (Craps, Poker, etc.)

Bar / Nightclub

619

Upscale Restaurant

Stage Show / Concert g

15,865,257 &

2.3%
2.4%

Sports Betting

Spa

2.2%

Used Past 30-days: Adults 18 or older

i
b

USA Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

Items bought on the Internet past 6 months: Entertainment: Audiobooks

Other Gambling 2.3% Casinos visited past 12 Yes / Cannabis Cigarettes Vape
= who Purchased AUDIOBOOKS On The Intemet in the past 6 mos mUSA dh hased JOKS On The past 6 mos =UsA
2,325
USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 24,338



audible

N amazon

Past 30-days QSR Users: Adults 18 or older

1time

il o

3 times

4 times

5 times

6 - 9times

10 times or more

10.1%
= who Purchased AUDIOBOOKS On The Intemet in the past 6 mos

mMSP

Total Monthly QSR Users:
87.3%

Avg. Monthly QSR Meals:

9.1% or 355,760 of MSP DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 3.8% more likely to
use QSRs past mo., 11.7% more likely to use Sit-Down Restaurants past mo., 19.4% more likely to use

Casinos past yr., 8.% more likely to smoke cigarettes

Past 30-days Sit-Down Restaurant Users. Adults 18 or older

[ ] 1time 20.8%

2 times

3 times

4 times

5 times

6-9times

10 times or more

# who Purchased AUDIOBOOKS On The Internet in the past 6 mos

u MsP
Total ly Sit-Down Users: Avg. ly Sit-Down Meals:
71.9%

Liquor

Any Type of Beer
Wine

Domestic Light Beer
Domestic Regular Beer
Imported Beer

Microbrew / Craft Beer

= who Purchased AUDIOBOOKS On The Internet in the past 6 mos

MSP DMA

mMSP

Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chinese  Mexican  coffes  Wings/ iakan steskhouse Upscale Indian /
Mouse/ Durgers / nmu Thai/

Coffee Bar Sports Bar  Bakery Other

asian

» who Purchased The in the pas! -MsP

Used Remumnt Delivery Service Pa.rt Sa-dny: (Grubhub, Uber Eats, etc.)
y The 19.7%

MsP 518.071 13.3%

Slot Machines
Table Games (Craps, Poker, etc.)

Stage Show / Concert
Bar / Nightclub
Upscale Restaurant
Sports Betting

Other Gambling

21.4%
sre PR i

Casinos visited past 12 months: Yes

m who Purchased AUDIOBOOKS On The Intemet in the past 6 mos = MsSP

184

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Items bought on the Internet past 6 months: Entertainment: Audiobooks

Used Past 30-days: Adults 18 or older

4

Marijuana / Cannabis Cigarettes

Vape

= who Purchased AUDIOBOOKS On The Intemet in the past 6 mos mMSP



audibl

in amazon b8

Past 30-days QSR Users: Adults 18 or older

1time

3 times

4 times

5 times

6 - 9times

# who Purchased AUDIOBOOKS On The Intemet in the past 6 mos

Total Monthly QSR Users:
86.

17.0%
A0 thriea 6 wicka _nm

WSTL

Avg. Monthly QSR Meals:

7.6% or 190,015 of STL DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 10.5% less likely to
use QSRs past mo., 6.7% more likely to use Sit-Down Restaurants past mo., 17.8% less likely to use Casinos

past yr., 7.4% more likely to smoke cigarette

Past 30-days Sit-Down Restaurant Users: Adults 18

[} 1time 8.0%

'G%

2 times

3 times

4 times

5 times
6-9times

10 times or more

# who Purchased AUDIOBOOKS On The Intemnet in the past 6 mos

mSTL
Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
78.2% 73.3%

Drank Past 30-

Any Type of Beer s

Liquor

Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer

Microbrew / Craft Beer

i 5.1

# who Purchased AUDIOBOOKS On The Internet in the past 6 mos

STL DMA Scarborough R1 2026: Feb25-Feb26

days: Adults 18 or older

mSTL

Qual intab

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

,900
202, 8.0%
Upscale Restaurant  pesees X

"t
6.2%
2.9%

Sports Betting

Stage Show / Concert

Bt o
E‘ﬁ%l 1%
see B0 i

= who Purchased AUDIOBOOKS On The Intemet in the past 6 mos

Other Gambling

170

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Items bought on the Internet past 6 months: Entertainment: Audiobooks

Casinos visited past 12

or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexin  chinese  Piza  wings/ malian Steakhouse coffee  Eagel/
House/  Doawt/
Coffee Bar  Bakery

upscale  seafood

wwho hased

)OKS On The inthe past 6 mos msTL

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
g hased The inth 15.7%

17.1%

L1 429,308

Used Past 30-days: Adults 18 or older

i
Y

a / Cannabis Cigarettes

Vape

mSTL

wwho Purchased AUDIOBOOKS On The Intemnet in the past 6 mas msTL



audibl

N amazon

5

Past 30-days QSR Users: Adults 18 or older

10.8% J§

) 1time

= -

3 times

18.5% |
10 times or more ~15.9%

4 times

5 times

6 - 9times

. 6.9% or 133,458 of CIN DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.

Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 5.1% more likely to
use QSRs past mo., 2.7% less likely to use Sit-Down Restaurants past mo., 5.6% less likely to use Casinos

| pastyr., 36.7% less likely to smoke cigarettes

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

1time

15.2%

2 times

16.0%

..
..
E—
i 73
iy

3 times 12.4%

4 times 10.4%

5 times 7.9%

6-9times 9.6%

10 times or more

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

vima

'ihﬂ@

Bagel/ upscale  seafood
Deawt/
Bakery

nafian

m who Purchased AUDIOBOOKS On The Intemet in the past 6 mos. =CIN

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Pof— s 102%

L 412,644

21.2%

Used Past 30-days: Adults 18 or older

i
ey

a / Cannabis Cigarettes

# who Purchased AUDIOBOOKS On The Internet in the past 6 mos. e ® who Purchased AUDIOBOOKS On The Intemet in the past 6 mos wCIN
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users: Avg. Monthly Sit-Down ant Meals:
92.2% 87. 73.2% 75.2%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older
Liquor : 7 . Bar / Nightclub
Domestic Light Beer Table Games (Craps, Poker, etc.)
Wine Stage Show / Concert
Domestic Regular Beer Upscale Restaurant e 7.5%
Imported Beer v Sports Betting & 7.1%
Microbrew / Craft Beer ' Other Gambling ﬁﬁ”zﬁ_ﬁn .
Spa u’r:% Casinos visited past 12 Yes
® who Purchased AUDIOBOOKS On The internet in the past 6 mos mCIN = who Purchased AUDIOBOOKS On The Intemet in the past 6 mos uCIN
CIN DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 142

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Items bought on the Internet past 6 months: Entertainment: Audiobooks

wwho Purchased AUDIOBOOKS On The Intemet in the past 6 mos



7.8% or 152,167 of WPB DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 9.5% more likely to
use QSRs past mo., 10.7% less likely to use Sit-Down Restaurants past mo., 12.8% more likely to use Casinos
past yr., 50.3% more likely to smoke cigarett

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
., Lume
% 2 times 12.0%

[} 1time 15.0%

2 times
4 times 12. 5% 4 times 8 7%

6 - 9times 13 8% 6-9times 0.2%
10 times or more w 10times or more

malan  mexicin steakhouse Wings/ upsaale  seafood  Bagel/
Burgers | House / Donut/
Sports Bar Coffee Bar Bakery

= who Purchased AUDIOBOOKS On The Intemet in the past 6 mos » who Purchased AUDIOBOOKS On The Internet in the past 6 mos =WPB tho Purchased h inthe pi mwps
Total Munthly QSR Users: Avg. Monthly QSR Meals: Total ly Sit-Down Users: Avg. Monthly Sit-Down -ant Meals: Used ﬂem,,,,m,,, Delivery Service pm 3”,,,., (Grubhub, Uber Eats, etc.)
79.4% 67.0% 75.0% thopurch The sz 2s.9%

Drank Past 30-days. Adults 18 or older
U
e st e, B
- Y

Stage Show / Concert

Past 12 months Casmo Activities: Adults 18 or older |Used Past 30-days: Adults 18 or older

i
Y

Slot Machines

Imported Beer

_-
Domestic Regular Beer _ Bar / Nightclub
Domestic Light Beer Sports Betting
Microbrew / Craft Beer ﬂ 4.8% Spa . :
Other Gambling E"f;gg Casinos visited past 12 Yes juana / Cannabis Cigarettes Vape

# who Purchased AUDIOBOOKS On The Intemet in the past 6 mos =WPB = who Purchased AUDIOBOOKS On The Intenet in the past 6§ mos = WPB ®who Purchased AUDIOBOOKS On The Intemet in the past 6 mos weB

ns 819

weB DMA Scarborough R1 2026: Jan25-Jan26 Qual Intab 205
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Items bought on the Internet past 6 months: Entertainment: Audiobooks



audib

in amazon

Adu

le

mﬁalnvestments Owned: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

5,210,313 20.5%
47,850,162 17.5%

14.6%

Money Market Funds 37,601,210 1k
3537 103%
Bonds 10.0%

Other (Crypto / NFTs / Metals, etc.)

330,243 9.2%
25,904,158 A5

| 9.3% or 25,381,735 of USA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.

Its 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 13.3% more likely to

have a 401K, .2% more likely to have an Auto Loan, 2.3% more likely to Invest/Trade Stocks Online, 12.2% less
likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

T 6% 62% 513 40x 4as

15.6“

9,5% FX 1
g 5 - .. - L » mm
an / College Savings Plan IR 3.0% Checking  Debit or ATI Savings  CreditCard  Online Mobile  Online Bill Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced ~ Home
Account cart Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Second Home or Real Estate Property m7:; Account Mortgage L:::‘:;tl::e
® who Purchased AUDIOBOOKS On The Intemet in the past 6 mos mUSA ® who Purchased AUDIOBOOKS On The Internet in the past 6 mos mUSA
Professional Services Used*: Adults 18 or older | \g'Past 3-Months Payment Methods Used: Adults 18 or older
Financial Planner 63 L &
Online Investing / Stock Trading
Accountant
Insurance Agent at a Local Office (not online)
15.9%

Real Estate Agent

=

Estate Planning 3.1%

Divorce / Family Attorney !"i:‘; (*Past 12 Months})
» who Purchased AUDIOBOOKS On The Intemet in the past 6 mos mUSA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab

9.5% 106%
6.8% /.-7%
: -}

4 au ]

- ? aomanll SR A, L 2 ” By
Debit Card Venmo MasterCard  Apple Pay  Cash App  Google Pa American Discover  Store Credit Square Cash  Facebook Samsung Pay
Express Card Messenger
w who Purchased AUDIOBOOKS On The Intemet in the past 6 mos = USA

2,325
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservéd.

USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338

Items bought on the Internet past 6 months: Entertainment: Audiobooks



9.1% or 355,760 of MSP DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 6.9% more likely to
have a 401K, 20.8% more likely to have an Auto Loan, 44.6% less likely to Invest/Trade Stocks Online, 11.2%

less likely to pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older N d Financial Services Has and/or Uses: Adults 18 or older

401K Plan s s d

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds

Money Market Funds e

2 7.8%

TA% 68% gox 5.9% Ga% 5.9%

529 Plan / College Savings Plan z’g;;
Other (Crypto / NFTs / Metals, etc.) 1’;‘; Checking  Savings  DebitorATM CreditCard  Online Mobile  OnlineBil  Home Certificates of Personal Loan
Account  Account card Banking  Banking Paying  Mortgage Malket Deposit (CDs) lmpmwement Home
Second Home or Real Estate Property 5 77'”;% Abeoa L'::;:;'L:;’:e Mortgage
W who Purchased AUDIOBOOKS On The Intemnet in the past 6 mos B MSP ® who Purchased AUDIOBOOKS On The Internet in the past 6 mos u MSP

Professional Serwces Used*' Adults 18 or oider Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner

S

Tax Preparation Service

Online Investing / Stock Trading |l
Insurance Agent at a Local Office (not online) 31,618 L
456,569 11.7%
e R (@@

352.3%
Real Estate Agent &
? 3.8% 183 88% g3y

> 2.9% %

Estate Planning E 2.7% " rigsas h

) 0.6% (*Past 12 Months) Venmo DebitCard MasterCard  Apple Pay Zelle Google Pay  Cash App American Discover  Store Credit Square Cash  Facebook Samsung Pay

Divorce / Family Attorney F 4% Express card Messenger
m who Purchased AUDIOBOOKS On The Intemet in the past 6 mos m MSP = who Purchased AUDIOBOOKS On The Intemet in the past 6 mos uMSP

MsSP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 184
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Al rights reserved.

Items bought on the Internet past 6 months: Entertainment: Audiobooks



audibl

in amazon

likely to pa

7.6% or 190,015 of STL DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 17.5% more likely to
have a 401K, 20.4% less likely to have an Auto Loan, 9.6% more likely to Invest/Trade Stocks Online, 3.6% less

y with their Debit Card.

mﬁﬂlnvestments Owned: Adults 18 or older
401KPlan PREeies S1.0%
IRA (Individual Retirement Account)

Stocks or Stock Options

20.2%

Mutual Funds 18.3%

461,389
11.5%
13.8%

12.7%
Other (Crypto / NFTs / Metals, etc) BREras . .

Money Market Funds

.8%

Financial Services Has and/or Uses: Adults 18 or older

aas % 60% sax

20% 5.0%
529 Plan / College Savings Plan m.s%‘ Checking Debitor ATM  Savings  Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan  Home Refinanced
Account card Account Banking Paying Banking  Mortgage Market  Deposit {CDs) Improvement  Home
1,290 5.9% Account Loan or Home Mortgage
Second Home or Real Estate Property 6.7% Equity Loan

¥ who Purchased AUDIOBOOKS On The Intemet in the past 6 mos HSTL

® who Purchased AUDIOBOOKS On The Internet in the past 6 mos mSTL

Professional Services Used*: Adults 18 or older

Financial Planner

S

536,473

21.3%

Tax Preparation Service

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online) 27; .213
= -
246,938 9.8%
o
100,772

4.0%
- 3.0%
man 3.5%
.3%
1.2%
= who Purchased AUDIOBOOKS On The Intemet in the past 6 mos

STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 170
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Accountant

Real Estate Agent

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney

mSTL

Past 3-Months Payment Methods Used: Adults 18 or older

Debit Card  MasterCard Zelle Store Credit

Venmo Apple Pay CashApp  Google Pay American Facehook  Square Cash Samsung Pay
card Express Messenger
# who Purchased AUDIOBOOKS On The Intemet in the past 6 mos mSTL

Items bought on the Internet past 6 months: Entertainment: Audiobooks



audibl

1IN amazon

6.9% or 133,458 of CIN DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 16.4% more likely to
have a 401K, 23.% less likely to have an Auto Loan, 24.1% more likely to Invest/Trade Stocks Online, 7.6% less
likely to pay with their Debit Card.

ﬁ Investments Owned: Adults 18 or older
e ¢ |

401K Plan ;;94,451

Financial Services Has and/or Uses: Adults 18 or older

45.0%
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds -
Money Market Funds Mg'ﬁ‘o%
529 Plan / College Savings Plan o
9.8%
20 7.8% 7.7%
Other (Crypto / NFTs [ Metals, etc.) s aos ams "™ asx
— rrson (RN | sonsss ERTPRT o 057
Second Home or Real Estate Property 6. a% Checking Debitor ATM  Savings  Credit Car Online Money  Studentloan Certificates of Personal Loan  Home Refinanced
- Account card Account Banking Market Deposit (€Ds) Improvement  Home
Bonds 73.3% Account Loan or Home Mortgage
6.6% Equity Loan
¥ who Purchased AUDIOBOOKS On The Intemet in the past 6 mos ECIN = who Purchased AUDIOBOOKS On The Internet in the past 6 mos mCIN

Professional Services sed*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

223,933 11.5%

Accountant = =
180,100

Insurance Agent at a Local Office (not online)

Real Estate Agent

51.5%
3.1%
1.7%
2.9%

Estate Planning

*Past 12 Months)
Divorce / Family Attorney u:‘o% f /
= who Purchased AUDIOBOOKS On The Intemet in the past 6 mos u CIN

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 142

y'E'Past 3-Months Payment Methods Used: Adults 18 or older

24.1%

8.1%

63% 405 8%

2.3%
-]

Debit Card Venmo MasterCard Zelle Apple Pay

CashApp  GooglePay  American Discover  Store Credit Square Cash  Facebook  Samsung Pay
Express card Messenger
# who Purchased AUDIOBOOKS On The Intemet in the past 6 mos mCIN

CIN
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Al rights reserved.

Items bought on the Internet past 6 months: Entertainment: Audiobooks



7.8% or 152,167 of WPB DMA Adults 18 or older Purchased AUDIOBOOKS On The Internet in the past 6 mos.
Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos are 5.% more likely to
have a 401K, 4.7% less likely to have an Auto Loan, 38.% more likely to Invest/Trade Stocks Online, 6.6% less
likely to pay with their Debit Card.

audible

N amazon

mﬁ ‘lnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan 757500 ;glnl')s.

IRA (Individual Retirement Account)

34.

522,777 26.9%
P 14.5%

Stocks or Stock Options

Money Market Funds

Other (Crypto / NFTs [ Metals, etc.)
Bonds
Second Home or Real Estate Property

529 Plan / College Savings Plan

# who Purchased AUDIOBOOKS On The Intemet in the past 6 mos

15.4%
272,848 14.0%
5.7%
10.8%
LS 10.5%

179,689 9.2%

13,545 8.9%

137,390 EF V4

8%
L 4.5%

HWPB

5.5%
3.6% 8% 34%  10% 2.2%

) LN 7.2%
3 Lo RN L. [

33120 25

1130 | ; 27333 =i
Checking Debitor ATM  Savings Credit Card Mobile Online Bill Home

Money  Certificates of Personal Loan Studentloan Home Refinanced
Account card Account Banking Paying Mortgage Market  Deposit {CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan

® who Purchased AUDIOBOOKS On The Internet in the past 6 mos = WPB

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Accountant

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Estate Planning

Real Estate Agent

= who Purchased AUDIOBOOKS On The Intemet in the past 6 mos

DMA Scarborough R1 2026: Jan25-Jan26

1.7%
3.9%
2.0%
3.8%

’ |120.1%
Divorce / Family Attorney 15%

349,814

Qual Intab

(*Past 12 Months)

Past 3-Months Payment Methods Used: Adults 18 or older

[(—\
¥

T0.29%(F 11

Cash App American  Google Pay Store Credit  Discover  Square Cash  Facebook Samsung Pay

VisA PayPal Zelle MasterCard  Debit Card Venmo Apple Pay

Express card Messenger

u WPB

# who Purchased AUDIOBOOKS On The Intemet in the past 6 mos =WPB

wreB
All Graphs and HBIA! Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Items bought on the Internet past 6 months: Entertainment: Audiobooks



Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an average of 3 days, 2
aUdlble hours, 43 minutes and 18 seconds each week with All Forms of Media.

ool E — 76.5% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an avg. of 7 hours and 53 minutes
5 each week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.

ELX 96.3%

Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

toncw
56.1%

who Purchased
AUDIOBOOKS On The
Intemet in the past 6 mos

= who Purchased AUDIOBOOKS On The Internet in the past 6 mos = USA
USA  USAProjection  Scarborough R12026: Jan 25-Mar26 ~ Qual Intab 2,325 USA Projection  Scarborough R12026: Jan 25-Mar26 ~ Qual Intab 24,338 HUbbard Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S8 5 AT NG forAnything g

Items bought on the Internet past 6 months: Entertainment: Audiobooks




Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an average of 3 days, 2 hours,|
14 minutes and 39 seconds each week with All Forms of Media.

86.1% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an avg. of 8 hours and 46 minutes
each week listening to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.

audible Msp

96.9%

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Concurrent
usoge %: 55.5%
who Purchased AUDIOBOOKS MsP
On The intemnet in the past 6
mos

= who Purchased AUDIOBOOKS On The Internet in the past 6 mos u MSP

MSP DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 184 MINNEAPOLIS-ST. PAUL DMA Secarborough R1 2026: Feb25-Feb26 Qual Intab 1,93 HU b Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything

Items bought on the Internet past 6 months: Entertainment: Audiobooks



P Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an average of 3 days, 13

audible hours, 35 minutes and 31 seconds each week with All Forms of Media.

shin o e - 83.7% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an avg. of 7 hours and 33 minutes
each week listening to All Local AM/FM Radio, representing 7.4% of total time spent with all forms of Media.

B

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Weekly
Reach %:

- S
€oncurrent
usoge %: 46.7%
who Purchased AUDIOBOOKS STL
On The Internet in the past 6
% of Total s mos

[ L

® who Purchased AUDIOBOOKS On The Internet in the past 6 mos W STL
STL  DMA  Scarborough R12026: Feb25-Feb26  Qual Intab 170 ST.LOUIS ~ DMA  Searborough R12026: Feb25-Feb26  QualIntab 1,956 Hubba rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. o Stpndthard for Anything
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. Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an average of 3 days, 4 hours,”
aHg |b| 21 minutes and 31 seconds each week with All Forms of Media.

84.1% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an avg. of 8 hours and 8 minutes each
week listening to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.
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Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an average of 3 days, 18

hours, 39 minutes and 12 seconds each week with All Forms of Media.

T 89.% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an avg. of 7 hours and 42 minutes each|
Bog | week listening to All Local AM/FM Radio, representing 7.6% of total time spent with all forms of Media.
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Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an average of 2 days, 1 hours,
28 minutes and 49 seconds each week with All Forms of Ad-Supported Media.

N B — 73.5% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an avg. of 7 hours and 15 minutes
moal O h each week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Med
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. | Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an average of 2 days, 0 hours,
aUdIble 45 minutes and 57 seconds each week with All Forms of Ad-Supported Media.
. 81.3% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an avg. of 7 hours and 55 minutes
r each week listening to Local Ad-Supported AM/FM Radio, representing 13.2% of total time spent with all forms of Ad-Supported Med
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| Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an average of 2 days, 6 hours,

59 minutes and 46 seconds each week with All Forms of Ad-Supported Media.
80.9% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an avg. of 7 hours and 12 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Med

o=

ane =811

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

60:05:06
Concurrel
usage 50.7%
STL

who Purchased
AUDIOBOOKS On The
Internet in the past 6 mos

Weekly
Reach %:

% of Total
Weekly H:M:
LX 60.5%

® who Purchased AUDIOBOOKS On The Internet in the past 6 mos mSTL
STL  DMA  Scarborough R12026: Feb25-Feb26 ~ QualIntab 170 ST.LOUIS ~ DMA  Scarborough R12026: Feb25-Feb26 ~ QualIntab 1,956 Hubbord Share: ae E“’:_yt"'ms
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. D A T AT i or Anything

Items bought on the Internet past 6 months: Entertainment: Audiobooks




. | Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an average of 2 days, 4 hours,
aUdIble 22 minutes and 19 seconds each week with All Forms of Ad-Supported Media.
: 80.3% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an avg. of 7 hours and 32 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Med
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Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an average of 2 days, 15
hours, 4 minutes and 39 seconds each week with All Forms of Ad-Supported Media.

86.4% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an avg. of 7 hours and 14 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 9.9% of total time spent with all forms of Ad-Supported Medi
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Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an average
of 7 hours and 4 minutes each day with All Forms of Ad-Supported Media. 73.5% listen to Local

AM/FM Radio for an avg. of 62.2 minutes/day.(Local Radio delivers 10.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an average
of 6 hours and 58 minutes each day with All Forms of Ad-Supported Media. 81.3% listen to Local
AM/FM Radio for an avg. of 67.9 minutes/day.(Local Radio delivers 13.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an average
of 7 hours and 51 minutes each day with All Forms of Ad-Supported Media. 80.9% listen to Local
AM/FM Radio for an avg. of 61.7 minutes/day. (Local Radio delivers 10.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Tap-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an average
of 7 hours and 28 minutes each day with All Forms of Ad-Supported Media. 80.3% listen to Local
AM/FM Radio for an avg. of 64.7 minutes/day.(Local Radio delivers 11.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach) Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos spend an average
of 9 hours and 0 minutes each day with All Forms of Ad-Supported Media. 86.4% listen to Local
AM/FM Radio for an avg. of 62.1 minutes/day. (Local Radio delivers 9.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Tap-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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: 153,724 or 80.9% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6

aUdIble mos listen to Ad-Supported Local AM/FM Radio for an average of 61.7 minutes every day

in amazon

Avg. Week A{!ﬁgﬂd&o (Persons & % Reach): Adults 18 or older
Local AM/FM Radio 2
Podcasts

070280 82.3%

SiriusXM

Spotify

YouTube Music

TV Music Channels

Owned Music Avg. Hours+Minutes/day with

Audio: Adults 18 or older

STL

Intemet in the past 6 mos

Pandora

All Others
Amazon Music
Apple Music
Audiobooks

iHeartRadio  g557)

® who Purchased AUDIOBOOKS On The Intenet in the past 6 mos mSTL

% Time spent-

representing 38.7% of all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

m_

Podcasts SiriusXm

24.6 241 - -
Podcasts SiriusXm Spotify

20.3 19.0 18.3

. YouTube
LA Spotify Music Ama

Local AM/FM Radio

64.8 Channels 16.6 1556 YouTube Owned ., zon

20.7 | Music Music Mus
16.2 122 ; (=

oS

Owned 3 Local AM/FM TV Music
Audiobooks Music : . Radio Channels Pandora
37.7 18.5 .6 . ™ 70.1 126 10.2

e kiede I He

m who Purchased AUDIOBOOKS On The Internet in the past 6 mos HSTL

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol persons:

Local AN /F M Radio B S TR
Podcasts

YouTube Music
TV Music Channels w
w2 IS SR
RS 251532 | 10.0%H
All Others m m Avg. Hours+Minutes/day with Ad-

Arason Musc mmﬂ Supported Audio: Adults 18 or older

iHeartRadio pRSSReg B.1.5%
Audiobooks _ 0.0%

who Purchased
Owned Music _ gm AUDIOBOOKS On The
0.0% Intemet in the past 6 mos
R
= who Purchased AUDIOBOOKS On The Intemet in the past 6 mos mSTL
STL DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 170

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

% Time spent:

s
ro
00

s s ovi: oo Jo'

YouTube
TV Music Podcasts Music

TV Music Al

Channels Pandor Othe

12.6 a rs
Pandora % 9.8 7.6
YouTu 11.3
o Spotk | Amazo
Local AM/FM Radio Music y - Local AM/FM Radio .

617 135 eV Am... SIF... 66.2 ; n=

0 0%

0.0%

g

= who Purchased AUDIOBOOKS On The Internet in the past 6 mos mSTL
* Share of Everything
-al for Anything _

Items bought on the Internet past 6 months: Entertainment: Audiobooks



- 107,122 or 80.3% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
—— mos listen to Ad-Supported Local AM/FM Radio for an average of 64.7 minutes every day
i l‘"u ) representing 47.9% of all time spent daily with Ad-Supported Audio.
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- 131,484 or 86.4% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos listen to Ad-Supported Local AM/FM Radio for an average of 62.1 minutes every day
representing 43.1% of all time spent daily with Ad-Supported Audio.
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aUI e ) ‘ WPB mos listen to Ad-Supported Local AM/FM Radio for an average of 62.1 minutes every day

representing 43.1% of all time spent daily with Ad-Supported Audio.
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18,655,997 or 73.5% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop
Contemporary Hit Radio, Country, Classic Hits, and Hot AC.

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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289,262 or 81.3% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Classic Hits, Pop
Contemporary Hit Radio, and Active Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Average week)
Hot AC

Country

Classic Hits
News/Talk/Information
Adult Contemporary
Pop Contemporary Hit Radio
Classic Rock

All Sports

Active Rock
Contemporary Christian
Album Adult Alternative
Classic Country

Soft Adult Contemporary

Total Persons:

91.1 DSB

_l'l
m

L S—T
m-m—
M-pm
[a3si%8

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

1:11

e & who Purchased
207,983 M AUDIOBOOKS On The
Intemet in the past 6 mos

® who Purchased AUDIOBOOKS On The u MSP

in the past 6 mos

% Time Spent:

7.0%

2.9%

{axeroge oy

Classic Country
38.0

Aduit
Contemporary
335

Soft Adult
Contemporary
326

Classic Rock
28.6

Active Rock
29.7

News/Talk/Info
rmation

27.7

Album Adult
Alternative
281

Classic Hits
30.7

Soft Adult
Contemporary

Album Adult
Alternative
27.3

Active Rock
25.9

Classic
Country
25,

Pop
Contemp
orary Hit

Radio

242

News/Talk/Info
rmation
26.6

Contem
porary
Christian
239

Adult
Contemporary
26.4

Country
25.0

u who Purchased AUDIOBOOKS On The Internet i

n the past 6 mos

= MSP

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(average week)
HotAC

Country

Classic Hits

Adult Contemporary
Pop Contemporary Hit Radio
Classic Rock

All Sports

Active Rock
News/Talk/information
Album Adult Alternative
Classic Country

Soft Adult Contemporary

Talk/Personality

MSP

Total persans:

Avg. Hours+Minutes/day with Ad-
Supported Local AM/FM Radio:
Adults 18 or older

who Purchased
AUDIOBOOKS On The
Intemet in the past 6 mos

5.49%)

# who Purchased AUDIOBOOKS On The Intemet in the past 6 mos

uMSP

DMA Scarborough R1 2026: Feb25-Feb26 Qudl Intab 184

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent

Taverage Day)

& Avg. Minutes/day Spent): Adults 18 or older

Talk/Personality
44,

Classic Country
38.0

All Sports
34.9

Adult
Contemporary

Album Adult
Alternative
28.1

Classic Rock

Soft Adult 286

Contemporary
32.6

Pop
News/Talk | Contempo
Jinformati | rary Hit
on ED ]
27.7 271

Hot AC
229

Country
30.8

Soft Adult
Contemporary
30.1

Talk/Personality
30.0

All Sports
29.8

Adult
Contemporary

Classic Rock 26.4

Pop

Album Adult Contem

Alternative
273

Classic Hits
253

Classic
Country
25.0

News/Talk/Info
rmation
26.6

Hot AC
23.7

m who Purchased AUDIOBOOKS On The Internet in the past 6 mos

Items bought on the Internet past 6 months: Entertainment: Audiobooks

mMSP
® Share of Everything



153,724 or 80.9% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are New Country, Classic Hits, Classic Rock,
Adult Hits, and Hot AC.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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107,122 or 80.3% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic
Hits, Adult Hits, and Active Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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131,484 or 86.4% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult
Contemporary, Pop Contemporary Hit Radio, and Classic Rock.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(Average Week)
Adult Contemporary

Total Persons:

Classic Rock

Urban AC

e -ﬁn'I

Pop Contemporary Hit Radio

m-m.
comtry P . T
M

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

Contemporary Christian
Rhythmic Contemporary Hit Radio
e em— -
Spanish Contemporary €84
- who Purchased
s JBR P WS
5 Intemnet in the past 6 mos
rythmic ac - [ErERE e W
® who Purchased AUDIOBOOKS On The Intemet in the past 6 mos =WPB

¥ Time Spent:  (Average DoY)

11.7%

8.5%

Country
21.1

= 3 o e o

Adult Hits
20.0

Spanish
Contemporary
19.6

Pop
Contemporary
Hit Radio
18.2

Adult
Contemporary
17.7

Contempor
ary
Christian

Rhythmi
Urban [
Contempo | Contemp
rary orary Hit
Radio...

Rhythmic

Rhythmic AC
230

Classic Rock

218

Adult Hits

208

Pop
Contemporary Contemporary
Hit Radio Ch
20.4 19.7

Urban
Contemporary

18.2
Classic Hits

192
Rhythmi  Spanis
c h

Adult Contemp Conte
Contemporar  orary Hit mpora
y Radio y
19.0 169 13.6

® who Purchased AUDIOBOOKS On The Internet in the past 6 mos

= WPB

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

(average week) Total persans:
A contemporary 2 e v
Classic Hits
Classic Rock
Country
Urban AC
Pop Contemporary Hit Radio
News/Talk/Information Avg. Hours+Minutes/day with Ad-
s Supported Local AM/FM Radio:
Rhythmic Contemporary Hit Radio Adults 18 or older
Urban Contemporary
e - m
Adult Hits
who Purchased
Rhythmic AC AUDIOBOOKS On The
Intemet in the past 6 mos
Talk/Personality  PEiy
# who Purchased AUDIOBOOKS On The Intemet in the past 6 mos = WPB

wre DMA

Scarborough R1 2026: Jan25-Jan26

Qual Intab 205

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

i sy 1200y
%

Country
211

Adult Hits

Spanish
Contemporary
19.6

Pop
Contemporary
Hit Radio
182

Adult ews, /Infor
Contemporary mation
elrors 17.7

Talk/Perso = Classic Classic
nality Rock Hits
15.0 13.6 13.2

Rhythmic

Urban Contemp

Rhythmic | Contempo | orary Hit
AC rary Radio
14.1 13.1 11.8

Country
235

Rhythmic AC
23.0

News/Talk/Infor
mation
22.5

Urban AC
225

Talk/Personality
219

Classic Rock
218

Pop
Contemporary
Adult Hits Hit Radio
.8 204

Urban
Contemporary

Classic Hits
19.2
Spanis
h
Adult Contemp = Conte
Contemporar  orary Hit = mpora
y

y D
19.0 6.9 13.6

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

m who Purchased AUDIOBOOKS On The Internet in the past 6 mos

Items bought on the Internet past 6 months: Entertainment: Audiobooks

soefa.ai

= WPB

® Share of Everything
for Anything _




' 14,397,024 or 56.7% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past
i amazon 6 mos watch Ad-Supported Local TV Stations for an average of 86.4 minutes every day representing
' 33.6% of all time spent daily with Ad-Supported Video.
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255,330 or 71.8% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos watch Ad-Supported Local TV Stations for an average of 92.4 minutes every day representing
38.7% of all time spent daily with Ad-Supported Video.
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135,182 or 71.1% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos watch Ad-Supported Local TV Stations for an average of 105.8 minutes every day representing

Avg. Week A{Imxideo (Persons & % Reach): Adults 18 or older

Avg Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spml

Local TV Stations
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Avg. Week Ah: VidM__eo (Persons & % Reach): Adults 18 or older
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Amazon Prime/IMDb/FireTV
YouTube Video
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Hulu/Hulu + Live TV (any Hulu)
AppleTV+,fubo,Pluto, Tubi, etc.
TikTok

Paramount+

Disney+

Peacock

Premium Cable TV Networks

- !hu o 38.% of all time spent daily with Ad-Supported Video.

=

85,535 or 64.1% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos watch Ad-Supported Local TV Stations for an average of 101. minutes every day representing

60.7%

Avg. Hours+Minutes/day with
Video: Adults 18 or older

-

ase sz | m
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Avg. Week A{{m}’(ﬁeo (Persons & % Reach): Adults 18 or older
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77,293 or 50.8% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos watch Ad-Supported Local TV Stations for an average of 124.3 minutes every day representing
31.7% of all time spent daily with Ad-Supported Video.
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audlble 14,397,024 or 56.7% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past

" amazon con 6 mos watch Ad-Supported Local TV Stations for an average of 86.4 minutes every day representing
!Liu 5“ 33.6% of all time spent daily with Ad-Supported Video.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach %

59.1% "Share ofAd_Supported Video n Video: Adults 18 or older

A 56.8%
- - . - H
43.7% 42.2% who Purchased
39.7% 39.0% AUDIOBOOKS On The
ﬁ;‘:v::: 37.3% Internet in the past 6 mos
Ad-Suppo
Video:

23.0%

16.3% 16.7% 4559

13.6%

14.8%  14.3% 13.3%
11.4%
Weekly
Total
Persons 4.0%

Reached:

14.0%

29.8%
61/
41/

18.9%

I 3.7% 8% ;
| [ 1

‘14,397,02461,416,758 13,989,97855,212,875 11,091,86615,299,400 9,475, 34681 357,009 10,069, 33105 473,230 3,462, 55331 251,108 5,835,50851,656,770 4,147, 10045 696,589 3,937,15440,493,097 3,626,49536,347,380

Local TV Cable TV Amazon TikTok YouTube Netflix Hulu AppIeTV+ Peacock Paramount+
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Weekly
Reach % 71.8%

57.6%

Weekly
Total
Persons
Reached:

255,330 2,392,955
Local TV

204,981 2,010,258
Cable TV

Average
Daily Mi

136,940 1,516,344

255,330 or 71.8% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos watch Ad-Supported Local TV Stations for an average of 92.4 minutes every day representing
38.7% of all time spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported

II'Share O_fAd-suppOftEd Video" Video: Adults 18 or older

who Purchased MSP
AUDIOBOOKS On The
Internet in the past 6 mos

38.5% 38.8%

36.8% 35.8%

19.9% ooy
13.8% 12.8% 1155 14.6%  13.8% 13.3%

11.2%

109,591 1,437,694 49,001 436,014 127,365 1,107,311 70,720 710,963 45,516 335 817 40,823 571,831 48,927 519 101
Amazon YouTube Netflix TikTok Hulu Dlsney+ AppleTV+

12.7%

Peacock

® who Purchased AUDIOBOOKS On The Internet in the past 6 mos m MSP
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135,182 or 71.1% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos watch Ad-Supported Local TV Stations for an average of 105.8 minutes every day representing
32.% of all time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach% /1:1% . llshare Of Ad-suppOftEd video n Video: Adults 18 or older

= - n
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Local TV Cable TV Hulu YouTube Amazon TikTok AppleTV+ Roku Netflix Peacock
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. 85,535 or 64.1% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos watch Ad-Supported Local TV Stations for an average of 101. minutes every day representing
38.% of all time spent daily with Ad-Supported Video.

Weekly 73.5%

Avg. Hours+Minutes/day with Ad-Supported
Reach %

_ II'Share O_fAd-suppOftEd video" Video: Adults 18 or older
==
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Total
Persons
Reached:

85,535 1,163,403

98,108 1,099,180 51,261 815,681 35,381 695,549 41,809 546,943 15,381 214,595 24,581 331,543 22,784 390,100 20,137 303,453 9,070 155,064
Local TV Cable TV Amazon YouTube TikTok Netflix Paramount+ Hulu AppleTV+ Roku
Average
Daily Mii
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77,293 or 50.8% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos watch Ad-Supported Local TV Stations for an average of 124.3 minutes every day representing
31.7% of all time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % T llshare Of Ad-suppOftEd video n Video: Adults 18 or older

63.7%
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

 Time speat:

(average week)

Local News - Evening
Sports

Comedies

Local News - Morning
Movies

Dramas

Game Shows
National/Network News
Food/Cooking Shows
Mystery/Suspense/Crime
Documentaries

Local News - Late

Court Shows

14,397,024 or 56.7% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past
6 mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Dramas, and Game Shows.

Total persons:

Avg. Hours+Minutes/day with Local
TV Stations: Adults 18 or older
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

(Average week)
Local News - Evening

Sports
Local News - Morning
Comedies

Game Shows

Dramas

Movies
National/Network News
Mystery/Suspense/Crime
Food/Cooking Shows
Documentaries

Local News - Late

Late Night Talk

ZHf atz

=

255,330 or 71.8% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Local News - Morning, Comedies, National/Network News, and Dramas.
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135,182 or 71.1% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local
News - Morning, Sports, Movies, Comedies, and Game Shows.
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85,535 or 64.1% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Game Shows, Local News - Morning, and Mystery/Suspense/Cr
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77,293 or 50.8% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies, Local
News - Evening, Game Shows, and Food/Cooking Shows.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older

% Time spent:

[ 18,032,099 or 71.% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos use Ad-Supported Social Media for an average of 134.6 minutes every day representing 25.7%

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 260,779 or 73.3% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos use Ad-Supported Social Media for an average of 113.5 minutes every day representing 22.1%
of all time spent daily with Ad-Supported Digital Media.
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124,668 or 65.6% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos use Ad-Supported Social Media for an average of 129.8 minutes every day representing 22.1%
of all time spent daily with Ad-Supported Digital Media.
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| 90,663 or 67.9% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos use Ad-Supported Social Media for an average of 108.2 minutes every day representing 21.3%
of all time spent daily with Ad-Supported Digital Media.
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[ 108,824 or 71.5% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos use Ad-Supported Social Media for an average of 168.2 minutes every day representing 23.6%
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- 18,032,099 or 71.% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos use Ad-Supported Facebook for an average of 43.7 minutes every day representing 32.5% of all
i time spent daily with Ad-Supported Social Media.
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bl 260,779 or 73.3% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
a,'«,,—',,@!' e xle mos use Ad-Supported Facebook for an average of 38.4 minutes every day representing 33.8% of all
time spent daily with Ad-Supported Social Media.
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Items bought on the Internet past 6 months: Entertainment: Audiobooks



| 124,668 or 65.6% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos use Ad-Supported Facebook for an average of 39.3 minutes every day representing 30.3% of all
time spent daily with Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Items bought on the Internet past 6 months: Entertainment: Audiobooks
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| 90,663 or 67.9% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos use Ad-Supported Facebook for an average of 37.3 minutes every day representing 34.5% of all
time spent daily with Ad-Supported Social Media.
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| 108,824 or 71.5% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos use Ad-Supported Facebook for an average of 53.5 minutes every day representing 31.8% of all
time spent daily with Ad-Supported Social Media.
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18,032,099 or 71.% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos use Ad-Supported Facebook for an average of 43.7 minutes every day representing 32.5% of all
time spent daily with Ad-Supported Social Media.
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| 260,779 or 73.3% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos use Ad-Supported Facebook for an average of 38.4 minutes every day representing 33.8% of all
time spent daily with Ad-Supported Social Media.
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| 124,668 or 65.6% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos use Ad-Supported Facebook for an average of 39.3 minutes every day representing 30.3% of all
1 time spent daily with Ad-Supported Social Media.
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| 90,663 or 67.9% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6

— mos use Ad-Supported Facebook for an average of 37.3 minutes every day representing 34.5% of all

2 _.L“H .'_i‘ﬂ time spent daily with Ad-Supported Social Media.
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dibl 108,824 or 71.5% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
aml'.!ml e mos use Ad-Supported Facebook for an average of 53.5 minutes every day representing 31.8% of all
Hacaigtd ‘ time spent daily with Ad-Supported Social Media.
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audlbler - M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,580,741;
an amazon con Local Radio: 1,162,922; Social Media: 1,064,944; Non-Prem. Cable: 515,532; Local TV:
482,260 reaching Adults 18 or older who Purchased AUDIOBOOKS On The Intern
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 9,744; Social Media: 7,633; Local TV: 5,079; Non-Prem. Cable: 3,589 reaching
Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Radio: 6,749; Social Media: 5,334; Non-Prem. Cable: 4,072; Local TV: 3,012 reaching
Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
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Internet in the past 6 mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 10,262;
Local Radio: 8,328; Social Media: 7,478; Non-Prem. Cable: 3,715; Local TV: 2,795 reaching
Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Purchased AUDIOBOOKS On The
Internet in the past 6 mos
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22,140,528 or 87.2% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past
6 mos spend an average of 44.3 minutes per day driving, seeing Billboards and Signs. 61.4% Listen to
Local Radio Stations Out-of-Home for an average of 37.7 min

audlble
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323,496 or 90.9% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos spend an average of 45.2 minutes per day driving, seeing Billboards and Signs. 68.% Listen to
Local Radio Stations Out-of-Home for an average of 41.2 minutes
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audible

In amazon

'u“

167,747 or 88.3% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos spend an average of 59.5 minutes per day driving, seeing Billboards and Signs. 67.6% Listen to
Local Radio Stations Out-of-Home for an average of 37.4 minute

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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117,395 or 88.% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos spend an average of 45.6 minutes per day driving, seeing Billboards and Signs. 67.1% Listen to
Local Radio Stations Out-of-Home for an average of 39.2 minutes
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132,389 or 87.% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos spend an average of 47.8 minutes per day driving, seeing Billboards and Signs. 72.2% Listen to

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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22,140,528 or 87.2% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos

spend an average of 44.3 minutes per day driving, seeing Billboards and Signs representing 33.3% of all
Time Spent with Ad-Supported Out-of-Home Media.
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323,496 or 90.9% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos

spend an average of 45.2 minutes per day driving, seeing Billboards and Signs representing 34.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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167,747 or 88.3% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos

spend an average of 59.5 minutes per day driving, seeing Billboards and Signs representing 41.9% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly
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117,395 or 88.% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos
spend an average of 45.6 minutes per day driving, seeing Billboards and Signs representing 34.9% of all

Time Spent with Ad-Supported Out-of-Home Media.
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dbl : 132,389 or 87.% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6 mos
au;ol e spend an average of 47.8 minutes per day driving, seeing Billboards and Signs representing 31.4% of all
: ] Time Spent with Ad-Supported Out-of-Home Media.
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older

55016 REI— 6.11%
55104 — 4.09%
s e
55330 W 2.67%
r .55%
55060 :r 0.83% Zs8
56671 m 2.42%
55387 M 2.42%
55068 o 2%
7 2.11%
56201 e ik
55083 69T LE%
1.85%
55033 BRI CI ﬁ
56367 BT 1.80% ﬁ
1.79% A
53433 oo fa &
sso0s I 7
1.73%
55051 E 1.33%
1.72%
56082 r; ©.16%
55355 [P 1.63%
55112 SHISWEN 1.62%
""" 0.67%
55429 T 1.61%
55407 AR oerd "
sea77 [ Lo
55372 r,ms,,, L4

Items bought on the Internet past 6 months: Entertainment: Audiobooks

323,496 or 90.9% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos spend an average of 45.2 minutes per day driving an average of 26.3 miles each day and are
75.4% more likely to use County Road 42 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Items bought on the Internet past 6 months: Entertainment: Audiobooks

167,747 or 88.3% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos spend an average of 59.5 minutes per day driving an average of 34.6 miles each day and are
17.4% more likely to use I-70 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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117,395 or 88.% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos spend an average of 45.6 minutes per day driving an average of 26.6 miles each day and are
36.2% more likely to use Route 32 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Items bought on the Internet past 6 months: Entertainment: Audiobooks

132,389 or 87.% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos spend an average of 47.8 minutes per day driving an average of 27.8 miles each day and are
49.8% more likely to use PGA Blvd than the Metro average.
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e P representing 32.6% of all time spent daily with All forms of Print Me

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total persans: * Time e spent:

6,933,838 or 27.3% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
" amagon ' mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day
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115,722 or 32.5% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.5 minutes every day
representing 39.9% of all time spent daily with All forms of Print Med

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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61,870 or 32.6% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day
representing 31.7% of all time spent daily with All forms of Print Media

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older ‘Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 44,997 or 33.7% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day
representing 33.% of all time spent daily with All forms of Print Media.

Avg. Week All Print Med.ra (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 39,715 or 26.1% of Adults 18 or older who Purchased AUDIOBOOKS On The Internet in the past 6
mos read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day
representing 31.% of all time spent daily with All forms of Print Media.
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“Advertising Actions"

P18+ who Purchased AUDIOBOOKS On The Internet in the past 6 mos
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 107,409,061 39.3%
Websites 97,287,216 35.6%
Direct Mail 79,811,340 29.2%

Broadcast, Cable, & Sat TV

63,738, 650 23.3%

Podcasts 33,715,210 12.3%

Video Streaming Services (2geszn o I 363,370 TEE

Billboards 27 293,204 10.0%

Audio Streaming Services 29,182,413 e
Cable TV Networks 38,641,707 i
Newspapers phygre 11.0%

m P18+ who Purchased AUDIOBOOKS On The Internet in the past 6 mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Tty P18+ who Purchased AUDIOBOOKS On The Internet in the past 6 mos
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

39.3%

Direct Mail greress
Websites
Broadcast, Cable, & Sat TV
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585,919 15.0% [
Cable TV Networks 492,742 ek I
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316,394 8.1%

Video Streaming Services 562425 A%

W P18+ who Purchased AUDIOBOOKS On The Internet in the past 6 mos (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
MINNEAPOLIS-ST.PAUL DMA  Scarborough R1 2026: Feb25-Feb26  Qual Intab: 184
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Local AM/FM Radio By

MINNEAPOLIS-ST. PAUL

Audio Streaming Services

Items bought on the Internet past 6 months: Entertainment: Audiobooks
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Broadcast, Cable, & Sat TV
Local Broadcast TV
Billboards

Podcasts

Cable TV Networks

"Advertising Actions"

P18+ who Purchased AUDIOBOOKS On The Internet in the past 6 mos
(Shopped/Visited/Bought past 3mos Due to Ads on %)

990,155 39.3%
854,336 34.0%

697,858 27.7% |

590,513 " 23.5%
431,879 17.2%

312,727 12.4%

363,501 14.4%

422,933 16.8%

Local AM/FM Radio

412,114 16.4%

Newspapers
Video Streaming Services

Audio Streaming Services

326,802 13.0%

421,970 TE.8% ST. LOUIS

264,736 10.5%
m P18+ who Purchased AUDIOBOOKS On The Internet in the past 6 mos (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 170 * Share of Everything
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Items bought on the Internet past 6 months: Entertainment: Audiobooks



kin;

a\‘l_wJ_‘gible e c I N "Advertising Actions"
L P18+ who Purchased AUDIOBOOKS On The Internet in the past 6 mos
(Shopped/Visited/Bought past 3mos Due to Ads on %)

By

Social Media 696,452 35.8%
Websites 626,672 32.2%
Direct Mail

586,650 30.2%

Broadcast, Cable, &Sat TV  gyrm 23.4%

Video Streaming Services 225,776 T

Local AM/FM Radio

289,524 14.9%

Cable TV Networks gesiesn 14.2%

Podcasts 164.247 T

Audio Streaming Services e R

Local Broadcast TV

287,638 14.8%

82 CINCINNATI
218,862 11.3%

M

Newspapers
Billboards T =
= P18+ who Purchased AUDIOBOOKS On The Internet in the past 6 mos (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Items bought on the Internet past 6 months: Entertainment: Audiobooks
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Social Media -729 850
Websites
Direct Mail

576 926 29.7%

Broadcast, Cable, & Sat TV
Video Streaming Services
Padcasts
Cable TV Networks
Local Broadcast TV

Billboards

12 134 6.2%

- WEST PALM BEACH-BOCA RATON
192,729 9.9%

Audio Streaming Services

Local AM/FM Radio

263 356 13.5%

= P18+ who Purchased AUDIOBOOKS On The Internet in the past6 mos (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Items bought on the Internet past 6 months: Entertainment: Audiobooks



